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Impact of the Practices of the Pharmaceutical Industry on Health:

Selected References

Corporations and Health Watch is conducting a search for articles that assess the impact

of corporate practices on health for various industries. This list includes selected
publications from the peer-reviewed literature that describe and analyze the marketing,
product design, retail and pricing practices of the pharmaceutical industry. We invite
readers to submit additional references from the peer-reviewed or “grey” literature by
sending them to response@corporationsandhealth.org.
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